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Responder Demographics

+ Subjects were perceived as significantly more socially adept, successful at attracting
others, attractive, friendly, successful, healthy, approachable, and younger

+ Subjects were more likely to be perceived as having a higher occupational status

Perceived Occupational Level

lean change (Before to After)
*statistically significant difference (p<0.05)
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+ Respondents preferred the after treatment photo for all positive traits
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RESULTS CONCLUSIONS

+ Respondents believe that attractiveness is important and facial aesthetic treatments
are socially acceptable
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+ Respondents perceived after treatment photo as more successful at attracting others,
hirable, educated, financially successful, and younger
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Physical atiractiveness affects success
professionally

1 would never consider facial
aesthetic treatments

Physical attractiveness becomes less
important as men age

Only vain people get facial
aesthetic treatments

Physical attractiveness becomes less
important as women age
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+ Pan-facial treatment positively and significantly impacted how
HARMONY™ subjects were perceived by society
— Subjects were perceived as being more socially adept, successful
at attracting others, attractive, friendly, successful, healthy,
educated, financi hirable

and younger

. believe that is important and facial
aesthetic treatments are socially acceptable
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